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...fDi Intelligence provides unique insight into the momentous adjustment
that the global economy is experiencing. Where are MNCs investing? What
are the factors determining their site selection decision? How can policy-
makers intercept and engage with the main actors of global value chains?

éé

Globalisationis at a
crossroads. Multinational
corporations (MNCs) are
reassessing their global i

Our unique brand of journalism provides the audience with:

° Data-driven editorial coverage of the latest trends in global
investment, based on our proprietary foreign investment
databases - fDi Markets and fDi Benchmark

l A ° Intelligence on the investment potential of geographies
footprlntl tO adjust tOIiln I Jacopo Dettoni in both developing and developed markets
ever-evolving geopolitica : H H

g 8eop : fDi Inte"'gence Editor ° Exclusive interviews with decision-makers from both the
landscape and make their FT Group private and public sector

supply chains more

Follow Jacopo on LinkedIn

g I ° A unique business-to-business platform bringing together the
SUStamabIe and reS|I|ent... Follow Jacopo on Twitter investors and the policy-makers tasked with attracting investment.’



https://www.fdiintelligence.com/fdi-markets
https://www.fdiintelligence.com/fdi-benchmark
https://www.linkedin.com/in/jdettoni/
https://twitter.com/jdettoni?lang=en
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About fDi Intelligence

fDi Intelligence magazine and website offers the world's most comprehensive
services related to foreign direct investment. Our platforms enable readers

to monitor company activities, investment destinations, emerging trends, and
industry leader interviews using data from our world-leading data tools:

fDi Markets, fDi Benchmark, and GIS Planning.

Our bi-monthly print edition reaches around 11,750 corporate readers and
cross-border investment professionals. We support IPAs, EDOs, and other
governmental bodies in attracting inward investment and assist companies in
making well-informed site selection decisions. Our publication is also highly
renowned for reaching C-Suites and Business Decisions Makers (BDMs), an
audience with significant seniority and influence.

The digital edition, fdiintelligence.com, features all print content, a searchable
archive of articles and reports, and more. We offer various digital advertising
opportunities to meet specific client needs, including Partner Content articles
and videos, Special Reports (print and digital), and fDi e-Newsletters.

In 2024, a new brand was born - ET Locations. This brand is dedicated to
delivering unrivalled location intelligence to governments and organisations.
The site brings together the expertise of fDi Intelligence, GIS Planning, and
Wavteq products, all under one brand.

FT COMMERCIAL

JAMES 7S FDIOUTLOOK 2025
TRUMPS INVESTMENT IMPACT
SOLAR LIGHTS UP SOUTH AFRICA
PORTUGALS TALENT SEARCH
- UNCHARTED FDE BRUNEI
Intelligence 'DATA CENTRES BOOM
[ ]

‘SPECIAL REPORT
PIEMONTE, ITALY

Where is the WTO?

AS IT TURNS 30, THE REFEREE OF GLOBALISATION RISKS BEING

FDI in the USA

EXPLORE THE GEOGRAPHY

LOCATIONS
OF THE COUNTRY’S
FOREIGN INVESTMENT STATE BY STATE

Illinois: #2in Nati (T
& Infrastructure™

Accordingto CNBC : #Belnlllinois

i intelligence

N Top 10 FDI charts of 2024
2 —

Follow fDi Intelligence on LinkedIn Follow fDi Intelligence on Twitter
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https://www.fdiintelligence.com/fdi-markets
https://www.fdiintelligence.com/fdi-benchmark
https://www.fdiintelligence.com/gis-planning
https://www.fdiintelligence.com/
https://www.ftlocations.com/
https://www.linkedin.com/showcase/fdi-intelligence/
https://twitter.com/fDiIntelligence
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Your team

Jacopo Dettoni

Editor,
fDi Intelligence

Jacopo leads the fDi’s multimedia editorial coverage
and strategic development. Prior to joining he lived
and reported in Europe, Asia and Latin America,
covering some of the world’s fastest-growing
economies for international media. He is a regular
speaker and moderator at events discussing the perks
and perils of global trade and investment. He holds a
master’s degree in economics and finance from the
Catholic University of Milan, Italy, where he focused
on trade policies and economic welfare.

Follow Jacopo on LinkedIn

Follow Jacopo on Twitter

Danielle Myles

Senior Editor,
fDi Intelligence

Danielle is our Senior Editor at fDi Intelligence and
has a particular interest in economic development,
sustainability, and the policies and reforms reshaping
the global investment landscape. She is now based in
Milan, Italy, after working for more than a decade as
a financial journalist in London and New York.
Danielle started her career as a corporate lawyer
with Clayton Utz in Australia after graduating with a
double degree in law and journalism from Murdoch
University in Perth, Australia.

Follow Danielle on LinkedIn

Follow Danielle on Twitter

5

Alex Irwin-Hunt

Global Markets Editor,
fDi Intelligence

Alex writes a weekly column about data trends
concerning global trade and investment. He has
written extensively on innovation ecosystems, the
international expansion of technology companies,
and produced fDi's first Start-up Attraction Index
and Venture Capital-powered FDI ranking. He holds
an undergraduate degree in International Economics
from the University of Leeds, UK, where he took a
particular interest in management decision making
and macroeconomics.

Follow Alex on LinkedIn

Follow Alex on Twitter


https://www.linkedin.com/in/jdettoni/
https://twitter.com/jdettoni?lang=en
https://www.linkedin.com/in/danielle-myles/
https://mobile.twitter.com/DanCMyles
https://www.linkedin.com/in/ajih/
https://mobile.twitter.com/alexirwinhunt
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fDi’s readership®

L

aesl X =

fDi Intelligence readership is fDi Intelligence readers represent e fDi Intelligence readers spend e 66% of fDi Intelligence readers agree
made up of 35% C-Suites - over half companies of the following sizes: an average of 45 seconds on that reading fDi Intelligence helps
of these C-Suites are CEOs/CFOs. individual fDi Intelligence pages i them make investment decisions.

- Large-sized company (40%) on fdiintelligence.com
This audience is also made up of - Medium-sized company (15%) o o C-Suites are 14x more likely than the
72% Purchase Decision Makers - Small-sized company (45%) average fDi Intelligence reader to

trust sponsored content that appears
in the fDi Intelligence magazine or on
fdiintelligence.com.

* Source: Global Reader Survey 2024


https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
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fDi’s audience budget

$3,170,442*

Average Business Decision Maker budget
for those working in the Foreign Direct Investment sector

The FDI sector's average BDM budget of $3,170,442 (vs. $1,347,438 sector average) significantly outpaces
other sectors, highlighting the substantial resources decision-makers allocate to their investment strategies.

By partnering with fDi Intelligence, you can position yourself directly in front of key players in this high-budget,
high-impact sector, ensuring maximum visibility and influence in critical decision-making processes.

* Source: Global Reader Survey 2024
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Print

Published six times annually, fDi in Print is the premier resource for senior
Business Decision Makers (BDMs) involved in FDI projects globally. Our
readership comprises C-Suites, corporate professionals, and representatives
of Investment Promotion Agencies and Economic Development Organisations.

Each issue focuses on a cover theme and a key sector. You can explore our 2025

editorial themes on Slide 12. Here are two examples of recent fDi magazine editions:

° Dec ‘24/Jan ‘25 edition: ‘Where is the WTO?'

‘As it turns 30, the referee of globalisation risks being sidelined by
protectionism and industrial policy’

e  Aug/Sep 2024 edition: ‘The great industrial migration’

‘Strategic producers are flying back to home markets. Will it be enough
to reverse deindustrialisation?’

Take a read of previous editions in our online archive here.

Advertising print slots in the magazine include Full Page, Half Page and Double
Page Spread placements. Your ad will also be included in our e-magazine edition on
fdiintelligence.com, which can include a click-through to your desired landing page.

We also offer create bespoke Special Report print magazines, focussed on
specific themes or topics of your choosing (full details on Slides 19 & 20).

FT COMMERCIAL
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Intelligence
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WHO OWNS US FARMLAND?
NEARSHORING IN MEXICO
MADRIDS TECH AMBITIONS
'UNCHARTED FDE UZBEKISTAN
EUROPEAN IPAS GO PRIVATE

naians
Intelllgence N e o

THE STATE OF THINGS

Intelligence
DTS

Taking a back seat

AMID THE HARRIS-TRUMP SHOWDOWN, THE US’S WEAKENING
FDI RECORD SPOTLIGHT

The new conduits of FDI


https://heyzine.com/flip-book/fDiDec24Jan25.html
https://heyzine.com/flip-book/fDiAugSept2024.html
https://www.fdiintelligence.com/stream/Archive
http://fdiintelligence.com
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Print: special editions

In addition to our six main annual print editions, we also publish two award
supplement magazine editions and one US special annually. These are:

European Cities & Regions of the Future - 13th Feb 2025

These awards benchmark European cities & regions according to
their economic, financial, and business strengths, awarding the
locations with the most promising prospects for inward investment,
economic development, and business expansion.

EDl in the USA - 10th Apr 2025

This edition will focus on key industries in the US in the FDI world,
and will be distributed at SelectUSA on 11th-14th May 2025 in
Maryland, US offering excellent exposure to investors exploring
the US market.

Global Free Zones of the Year - 9th October 2025

These awards set out to find the most successful free zones engaged
in the best practices worldwide, based off responses to a 10-question
voluntary survey.

FT COMMERCIAL
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F SPECIAL REPORT
D I

fDi European
Cities and Regions of
the Future 2024

(] 'BIDENS NEW CRACKDOWN ON CHINA|
GLOBAL FDFS NUANCED RECOVERY

ISIT ALREADY TIME FOR AN Al TAX?
AfCFTA FIVE YEARS ON

CHINAS STEEL OVERCAPACITY

THE POWER OF LEVELLING UP

Global el enee

Free Zones
of the Year 2024

lealmi-n the USA

GEOGRAPHY OF THE COUNTRY’S
INVESTMENT STATE BY STATE

A pablication romthe Fnancil Times


https://www.fdiintelligence.com/content/rankings-and-awards/european-cities-and-regions-of-the-future-2024-the-winners-83483
https://www.fdiintelligence.com/content/data-trends/the-us-report-2024-83842
https://www.fdiintelligence.com/content/rankings-and-awards/global-free-zones-of-the-year-2024-awards-84149
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Print: sponsored copies

Event sponsored copies allow you the opportunity to wrap your brand message
around fDi Intelligence and place your messaging directly into the hands of a
targeted audience. They provide a close association with the fDi Intelligence
brand, harnessing its power to achieve specific marketing objectives.
Sponsoring copies of fDi Intelligence at and around a key industry event is an
unbeatable way to cut through competitor noise and maximise brand visibility.

Available opportunities in 2025 include:

° MIPIM - Cannes, France (10th-14th Mar)
e  SelectUSA - Maryland, US (11th-14th May)
° IEDC Annual Conference - Denver, US (14th - 17th Sep)

Sponsored copies of fDi Intelligence are wrapped in a bespoke XL (12 cm)
belly-band with exclusive sponsor branding/creative, or as a Full Page
coverwrap option around the Front Cover, Back Cover, Inside Front Cover,
and Outside Back Cover positions.

Belly-band § Full Coverwrap
- Belly-band sponsored copies, - Coverwrap (4x Full Pages)

circa 500x copies ¥ sponsored copies, circa 500x copies

FT COMMERCIAL

JAMES-Z'S FDI OUTLOOK 2025
TRUMP'S INVESTMENT IMPACT
SOLAR LIGHTS UP SOUTH AFRICA.
PORTUGAL'S TALENT SEARCH
'UNCHARTED FDE BRUNEI

Intelllgence DATA CENTRES BOOM
e SPECIAL REPORT
PIEMONTE, ITALY

J.
Where is the WTO"

nrrwnns:o. OBAL

PoLICY

LOCATIONS
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NAM RA VERE PLABORERO BEA IPIS
EUMQUATIAMET ADITIO INUSANDIGNIS

ACEPERO VITION ET VENDEST UT

EXPLISSUM, VELLABO RIATUR

EXPLISSUM, VELLABO RIATUR
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fDi editorial features - 2025
Explore our 2025 editorial calendar, featuring in-depth coverage of emerging sectors, rising ecosystems, and investment opportunities across the globe.
Topics include Artificial Intelligence, Logistics, and Aerospace. For each edition, we highlight investment hotspots, free zones, and uncharted FDI destinations.
February/March 2025 edition (13.02.25) August/September 2025 edition (07.08.25)
Main Theme: Data Centres Main Theme: Tourism
Special Report(s): “European Cities & Regions of the Future” + Latvia Special Special Report(s): Poland Data Report
Uncharted FDI: Wyoming Uncharted FDI: Kyrgyzstan
Rising Ecosystems: Qatar Rising Ecosystems: Naples
Free Zones Focus: USA Free Zones Focus: South Africa
April/May edition 2025 (10.04.25) October/November 2025 edition (09.10.25)
Main Theme: Manufacturing Main Theme: Logistics
Special Report(s): “FDI in the USA” + Georgia Special Special Report(s): “Global Free Zone Awards”
Uncharted FDI: Senegal Uncharted FDI: TBC
Rising Ecosystems: San Antonio Rising Ecosystems: Manchester
Free Zones Focus: KSA Free Zones Focus: UK
June/July edition 2025 (12.06.25) December ‘25/January ‘26 edition (04.12.25) D
Main Theme: Aerospace Main Theme: Artificial Intelligence
Special Report(s): Italy Data Report Special Report(s): “FDI Sentiment Survey 2026”
Uncharted FDI: El Salvador Uncharted FDI: TBC
Rising Ecosystems: Abu Dhabi Rising Ecosystems: TBC
Free Zones Focus: Colombia Free Zones Focus: Philippines

Please note, this editorial calendar is subject to change. D D D
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fDi print 2025: dates & rates

fDi print dates - 2025:

Edition
Feb/Mar 2025
Apr /May 2025
Jun/Jul 2025
Aug/Sep 2025
Oct/Nov 2025

Dec 2025/ Jan 2026

Booking deadline

3rd February 2025
31st March 2025

2nd June 2025

28th July 2025

29th September 2025

24th November 2025

Copy deadline

4th February 2025
1st April 2025

3rd June 2025

29th July 2025

30th September 2025

25th November 2025

Publication date
13th February 2025
10th April 2025
12th June 2025

7th August 2025
9th October 2025

4th December 2025

All print insertions also get included in our e-magazine edition posted on fdiintelligence.com.
You can also have a click-through to your website on this digital ad.

13

fDi print rates, worldwide (subject to availability):

Position

Full Page

Half Page (Horizontal)

Double Page Spread

QOutside Back Cover (Full Page)
Inside Front Cover (Full Page)

Inside Front Cover (Double Page Spread)

Full Page in all magazines editions
for a calendar year (6x Full Pages)

Rates (USD)
$12,468
$6,581
$24,938
$14,353
$13,669

$26,483

$45,000



\

FT COMMERCIAL \\

FINANCIAL
TIMES

|
!
|
!
|

1

Digital advertising

|




FINANCIAL
FT TIMES

fdiintelligence.com

Our mobile-responsive website - fdiintelligence.com - delivers investment
professionals the latest insights on topics such as sustainability, tech ecosystems,
and geopolitical developments like the war in Ukraine. It also features all the
content from our print editions and additional exclusive content.

You can advertise on the website in prominent positions like billboard,
leaderboard, half page and MPU (specs bottom-right). We also offer a one-month
Homepage Takeover, on our most visited page. The website averages 127,551*
monthly page views and 57,809* monthly visitors.

In H1 2024, page views on fdiintelligence.com increased by 48% compared
to H1 2023, and visitor numbers rose by 12%.

Additionally, ‘average active minutes on page’ went up from 43 to 44 seconds™*.

Moreover, average ad viewability for 2024 was a robust 79.5%.

Source: * FT Looker Data (H1 2024) / ** FT Looker Data (2023 vs 2024)

FT COMMERCIAL
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Homepage Takeover ad example

To see things differently,
choose the UK.

_Sl=
GREAT IS~

fal Intelligence Search for locations, sectors, topics and more Q Contact us

NEW
HOME NEWS & ANALYSIS v RESEARCHLOCATIONS v PROMOTE YOURLOCATION v GENERATELEADS v EVENTS v PRODUCTS &SE

We are fDi

As world leaders in investment promotion and economic

S neprenes e

Logistics, distribution and transportation Development sites

« FDIdata fools
0 :emfch and competitor analysis UK tests a drone highway to Making JFK ‘an airpc
o Events S e

* Multimedia content revolutionise distribution York’

«  Editorial coverage

Project Skyway in the south of England has ambitions to A $19bn overhaul of the US's bus

e —
fDi ad units - specifications:

Billboard (970x250) / Half Page (300x600)
MPU (300x250) / Leaderboard (728x90)


https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
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e-Newsletters

Delivered three times a week (regular editions), the fDi Intelligence
e-Newsletters provides an opportunity to share your message with our
dedicated subscribers through an MPU ad position (300x250px) strategically
placed within the content. This offering ensures exclusive visibility for a
one-month period.

Our three regular weekly fDi e-Newsletters are:

e  fDiUnscripted (Tuesdays)
e  fDiGraph Time (Wednesdays)
e  fDiDigest (Thursdays).

These ‘opt-in’ e-Newsletters reach a targeted and engaged audience who have
specifically chosen to receive fDi Intelligence content, making this an ideal
platform for targeted communication. They are often an fDi reader’s first
contact with FDI content during the working week. Currently, the fDi
e-Newsletters have around 11,500 subscribers.

With an average open rate of 25% and a click-through rate of 5.5%, these
e-Newsletters deliver engagement rates that surpass industry standards.

FT COMMERCIAL
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i intelligence

Graph Time
A midweek dose of data on trade, investment and economic development

- Alex Irwin-Hunt
- December 30, 2024

Top 10 FDI charts of 2024

n us siter twelve months of changes in the global econo
50 Graph Time nev y
i

10% of the g
market by

nk a friend or coileague would be interested in 4
let us know about trends to cover in 2025 at &l
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Onli fdiintelli
nline rates - fdiintelligence.com

(subject to availability)
Collaborate with us to design a digital campaign tailored to your audience and goals.
fDi Homepage :'' fDiWebsite i1 fDi Homepage Takeover +
Takeover ::: Domination i fDi Website Domination
1x month campaign duration 1x month campaign duration 1x month campaign duration (100% Share of Voice
(100% Share of Voice). 211 (an 80% takeover of fDi website). . on fDi homepage + 80% takeover of fDi website).

Online rates - fDi e-Newsletter

(subject to availability)

$11k

1x month campaign sponsorship (min. 3x e-Newsletters a week).
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Special Report

Beyond regular features and editorial coverage, fDi Intelligence produces
in-depth Special Reports (print & online). These stand-alone magazines
explore significant topics and themes for your desired location, offering
detailed insights into FDI hot-spots.

Produced by fDi correspondents and presented in a variety of formats,
Special Reports provide compelling, in-depth content that helps senior
executives make informed business decisions.

Before launching a Special Report, the client and fDi editorial collaborate to
agree on the topics and themes. Once finalised, the fDi editorial team
independently creates the content to ensure editorial integrity. This content
will also be available on fdiintelligence.com for the foreseeable future,
ensuring lasting relevance.

Special Report digital example: AICEP Portugal Global: ‘back to the front-end’

FT COMMERCIAL
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fui

Back to the front-end Intelligence

2024 fDi Special Reports:

f SPECIAL REPORT
D i

Intelligence

SPECIAL REPORT | fD ™ SPECIAL REPORT

Intelligence

Piemonte’s next
industrial horizons

LEVERAGING MANUFACTURING ROOTS,
‘THE ITALIAN REGION EYES SUCCESS IN
CUTTING-EDGE SECTORS'

Back to the front-end

{E EVOLUTION OF

TEEmLAN BN L, e P

Link here Link here Link here


https://www.fdiintelligence.com/
https://www.fdiintelligence.com/special-report/back-to-the-frontend-83508
https://www.fdiintelligence.com/special-report/back-to-the-frontend-83508
https://www.fdiintelligence.com/special-report/milans-life-sciences-ascent-84207
https://www.fdiintelligence.com/special-report/piemontes-next-industrial-horizons-84416
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Special Report - rates

(subject to availability)

$56k $60k

(includes 500x copies of
print report sent to client)

Print:

° 12x page outbound print magazine report (total, including covers), which includes:
o 3xfeatures and 2x interviews (industry spokespeople).
o 3xFull Page client ad insertions.
Worldwide print distribution.
100% Share of Voice in magazine.

Digital:

1x month campaign duration.

Content hub featuring 5x Special Report articles on fdiintelligence.com.
100% Share of Voice of digital ads around the Special Report.

1x promotional email & e-Newsletter promotion.

Paid social promotion (demo-targeting included).

Estimated 2,500 page views.

|


https://www.fdiintelligence.com/
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Partner Content -
online article(s)

A standard Partner Content campaign will allow you to showcase your
own content - or content created by our in-house experts - to fDi Intelligence’s
powerful audience on its own unique content page(s) on fdiintelligence.com.

Labelled as “Partner Content by [client name]”, your content will be surfaced

on the fDi Intelligence homepage and Partner Content section of the website. It
will then be fully searchable alongside fDi Intelligence editorial and promoted in
our fDi e-Newsletters and social channels. This gives your brand/location strong
exposure to our engaged audience of C-Suites, Government investors and
influencers, analysts, and leading economists exploring FDI investment
opportunities.

Partner Content example: Cityscape Global - ‘Proptech: the new disruptor
inreal estate’

FT COMMERCIAL
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Di Intelligence

$ Why proptech is flourishing in Saudi Arabia— &
 and how s disrupting real estate investment. &
% Partner Content by Cityscape Global

i inretligence

% fdintelligence.com :
* Proptech: the new Learnmore ©
* disruptor in real estate :

Howe. . v v v ovenrs v

& _JaLio
MUBADALA

We are fDi l

Opinion | Instit
rewrite FDI playb

Proptech: thenew disruptor In real
astate

*visuals are a representation of how Partner
Content may appear and are subject to change



https://www.fdiintelligence.com/
https://www.fdiintelligence.com/content/advertorial/proptech-the-new-disruptor-in-real-estate-82869
https://www.fdiintelligence.com/content/advertorial/proptech-the-new-disruptor-in-real-estate-82869
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Partner Content - online article(s) rates

(subject to availability)

1x online article D 2x online articles

$23k ~ $30k

1x month campaign duration (per article).
Client-supplied content.*

2x online articles hosted on fdiintelligence.com.
Homepage, e-Newsletter & social promotion.
Estimated 1,200 page views.

1x month campaign duration.

Client-supplied content.*

1x online article hosted on fdiintelligence.com.
Homepage, e-Newsletter & social promotion.
Estimated 600 page views.

Amplification with banners Amplification in Amplification with
on Partner Content page(s) s8¢ print magazine s8¢ banners & print
(41,176 ad impressions). (41,176 ad impressions).

* if you would like to have the content created by our content studio team, speak to your fDi sales rep. about additional costs.



https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
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Partner Content - videos

Bring your brand to life with professionally produced video content by fDi
Intelligence. Options include engaging interviews, location features, and
cutting-edge animations tailored to showcase your message.

° “In Conversation With”: A one-to-one interview with a client
spokesperson hosted by an experienced presenter, filmed in the
FT’s studio at our Bracken House Head Office in London, or on
location (additional costs apply).

e  “Spotlight On”: An on-location feature video highlighting
investment opportunities and business advantages in a destination.

° “Animated Video”: A team of highly skilled animation specialists
will deliver state-of- the-art video content.

We can build a bespoke Partner Content video proposition to meet your
needs. Contact your fDi sales rep. to find out more.

FT COMMERCIAL
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RCO by Orbis.Investments

i 7 ’
'y o

v

Il

The above visual is a screenshot used from a recent “In Conversation With”"interview

PARTNER CONTENT

by COMMERCIAL BANK OF QATAR

IN convsmﬁouwnu
AIMEN'KALLALA FROM
COMMERCIAL BANK OF QATAR

> Play video

The above visual is a location shot
from a previous “Spotlight On” video

The above visual is a traffic driver used
to promote a Partner Content video
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Partner Content - video rates

(subject to availability)

“In Conversation With” or “Animated Video” 3 “Spotlight On”

° 1x month campaign duration. ° 1x month campaign duration.
° 1x 3-minute highlights video hosted on fdiintelligence.com. ° 1x 3-minute highlights video hosted on
° 1x 10-minute video provided to the client. fdiintelligence.com.
post-campaign (“In Conversation With”). ° Partner Content page to feature video.
° Partner Content page to feature video and ° Homepage, e-Newsletter and organic
700-word article from client. social promotion.
° Homepage, e-Newsletter and organic social promotion. ° Paid social promotion (demographic-
° Paid social promotion (demographic-targeting included) targeting included).

e  Estimated 15,000 video views. s e  Estimated 15,000 video views.

* additional production & travel costs may apply if recorded off-site. ** additional production & travel costs will apply.



https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
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fDi Tourism Investment
Report 2025

Every year, in partnership with UN Tourism, fDi Intelligence creates an fDi Tourism
Investment Report to look at the current state of the global tourism cluster through fD' 1:995'%!:4 JNYE;ID{FNT 2024
the lens of international arrivals and greenfield FDI.

Dineligence st iz Crmtin | M ition | Vo

Tourism Investment Report
2024

Take aread of last year’s report here - fDi Tourism Investment Report 2024. This
report is released in November each year and is showcased at the World Travel
Market event in London..

Sponsorship rate

$77.5k

Print:

Tourism'’s lopsided recovery:
time to focus on quality
over quantity?

£

° 500x booklet copies at the WTM London event in 2025.
° 3x Full Page landscape client ad insertions in the printed booklet.
° “supported by [CLIENT LOGO]” on the front page of the printed booklet.

W

Global fourisrr
has to face
up fo arising
reputational
issue

Digital:

° “Supported by [CLIENT NAME]” on report’s content hub on fdiintelligence.com.
° Client banner ads displayed around content hub and 3/4 individual report pages.

Previous Full Page ad example in report


https://www.fdiintelligence.com/special-report/tourism-investment-report-2024-84264
https://www.fdiintelligence.com/
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“Uncharted FDI” Series

“Uncharted FDI” delves into the frontier of foreign investment, spotlighting countries that
often go unnoticed by multinational companies. These locations, undergoing transformative
changes, offer untapped potential for businesses and policymakers alike. Take a look at
which countries will be covered on our editorial features slide (Slide 12).

The Uncharted FDI series provides you with a platform to showcase your commitment to
exploring emerging markets, complements by exclusive advertising opportunities. Each
feature includes a Double Page Spread in our fDi Intelligence print magazine, and a
dedicated online article on fdiintelligence.com.

Whole series rate

$54k

Print:
- 6x Full Page ad insertions next to all Uncharted

1x country focus rate

$15k

Print:
- 1x Full Page ad insertion next to
Double Page Spread in magazine.

Digital:

- Client display ads on country’s online
article page with Billboard & Half
Page ad units on fdiintelligence.com.

Digital:

- Client display ads on all Uncharted FDI 2025
article pages with Billboard & Half Page ad units
on fdiintelligence.com.

- Client display ads on Uncharted FDI stream
page with Billboard & Half Page ad units on

fdiintelligence.com.
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REGIONS REGIONS
ASIAPACIFIC ASIA-PACIFIC

Oi)e.n)i.n'g p, but yet to
fulfil its FDI potential

FDI Double Page Spread articles in 2025 magazines.

D ineligence P ————— Y

Cambodia's new administration
promises to shake up the FDI
landscape

EockTons
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Editorial content - industry events

This proposition offers a package around a major industry event in the world of foreign direct investment
(i.e. MIPIM or SelectUSA) and features strategic advertising before, during, and after the event.

Advertising alongside editorially-written industry event content over fdiintelligence.com allows you the
opportunity to align your brand message next to content that is of high-interest to fDi readers. It also provides
a close association with the fDi Intelligence brand, harnessing its strength in the marketplace to help achieve
your specific marketing goals, as well as having 100% Share of Voice around industry content.

Sponsorship rate

$92k

Pre-Event:
- 5x articles written by fDi editorial on chosen industry event (one released per week).
- 1x Full Page ad insertion in fDi Intelligence magazine.

Y SELECT

Month of Event:
- 2x articles written by fDi editorial on industry event (all 7x articles hosted on content hub on fdiintelligence.com).
- 1x month Homepage Takeover + 1x month website domination (80% Share of Voice of site) on fdiintelligence.com.

Post-Event:
- 1x Partner Content online client-supplied article on fdiintelligence.com.



https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
https://www.fdiintelligence.com/
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MIPIM awards ceremony o —

[l inteliigence
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Each year at MIPIM, fDi Intelligence hosts its flagship “European Cities & Regions of the
Future” awards ceremony. These awards benchmark European cities & regions according to
their economic, financial, and business strengths, awarding locations with the most
promising prospects for inward investment, economic development, and business expansion.

This prestigious event draws around 100 attendees, including Mayors, Deputy Mayors,
Heads of IPAs, and senior business and policy leaders from across Europe. It offers clients
an exceptional opportunity to network with key decision-makers shaping Europe's urban
and economic landscape.

Sponsorship rate

$77.5k

° 3x tickets to the ceremony, including pre- and post-event networking.

° 2 to 3 minute introductory speaking slot before the ceremony.

° 2x Full Page ad insertions in fDi Intelligence’s Feb/Mar 2025 magazine edition.
° 1x fDi Partner Content online article on fdiintelligence.com.

° 1x month site dominance (80% Share of Voice) on fdiintelligence.com.

° Company logo on event screen and agenda + “supported by [CLIENT NAME]".

Back to

29
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fDi main events - rates™

(subject to availability)

Roundtable (digital) Roundtable (in-person) Digital dialogue (webinar)

$65k

° Bespoke 50-minute event - 10-minute

panel and 10-minute Q&A.

Panel will include 2x guests & 1x sponsor.
Chaired by fDi editor or journalist.

Full footage of event provided post-event.
Opt-in list of attendees provided post-event
(incl. name, job title, organisation and email).

$49k $65k

. 75-minute discussion moderated by a member of
the fDi editorial team (60-minute digital).

8-10 leading public or private sector figures

1x sponsor representative.

Networking time built in (in-person only).

FT Live & fDi will work on securing client.

‘wish list’ of organisations and preferred job titles
to take part in the discussion.

30

Briefing (digital) Briefing (in-person)
° 2x hour of content - 2x live panels
with 2x guests and 1x sponsor.
° All sessions to conduct a live audience Q&A or
polling where appropriate.
° Expert interviews or panel debates conducted

by fDi editor or journalist.

to include an fDi Special Report print magazine in the
+ room at your event (full details on Slides 19 & 20)

* these rates will be higher for events such as COP & DAVOS. Prices are minimum guide prices only and can increase based on deliverables.
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fDi main events

Our fDi events provide an opportunity to collaborate with our expert
in-house team, which employs a comprehensive 360-degree approach to
designing and executing each event. These events are curated and chaired
by a member of the fDi Intelligence editorial team.

Participation in these fDi events offer several benefits, including the
opportunity to generate leads for your sales team post-event, demonstrate
your knowledge and expertise in discussions with influential decision makers,
and access detailed post-event analytics and feedback.

The fDi Intelligence events we offer include:

° Roundtable event - A thought-leadership, content-led
75-minute discussion (or 60-minutes if digital).

° Digital dialogue (Webinar) event - A live, one-hour online
bespoke panel event that includes a panel discussion
followed by a Q&A session.

° Briefing event - A two-hour, content-led discussion with
alive audience.

FT COMMERCIAL

Intelligence
=

Renewable Energy Forum

Shaping the energy transition through
global investment

18 May | Virtual conference

Book now

31

An event from the
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Our audience - in print

Our audience have heavy seniority, which gives them strong influencing power.

Region: Job Function:
alice @ Academic @ Library/nformation
® /sia . Analyst/Researcher/Economist Marketing/PR/Comms
: QSIa Pacie . CEO/President Media/Journalist
urope
YRR B . Chairperson ‘ Operations
North Amercia () Commercial Other
@ South America Consul/Ambassador Other C-suite/Directors 28.58%
‘ Consultancy @ Other Managment
. Economic development @ ownerPartner
() Finance inc CFO ® Risk
HR @ strategy
. Innovation/Transformation Technology

Source: fDi Intelligence registration first-party data

Legal/Compliance
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Our audience - in print (cont.)

Strong reach to decision makers within embassies, IPAs/EDOs and C-Suites.

Organisation Type: Seniority:
Academic
CEO/President
Banks & FS
) ) @ CFO
Business services
@ CT0

Consultants
Embassies
Free Zones
IPAS/EDOs

Law/Legal services

¢ Manufacturing

Media/Marketing
Other

Other corporate
Real estate
Research/analysis

Retail

61.42%

Source: fDi Intelligence registration first-party data

@ Chairperson
Director
Head of

@ Manager/Associate / Executive/
VP/Consultant

@ Managing Director
Media/Academic/student/retired

@ other

@ other C Suite
Owner/Partner/Founder

@ Specialist (analyst, research,
developer, banker etc)

———

31.28%
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Our audience - in digital

Strong reach to an international audience of senior economists and C-Suites.

Region: Job Function:

Africa Academic @ Library/nformation 14%
@ Asia . Analyst/Researcher/Economist Marketing/PR/Comms
Asia Pacific CEO/President
® . residen Media/Journalist
@ Europe Chai
— . . R . Operations
@ Middle East ) Commercial oth
er
North Amercia Consul/Ambassador
R — @ Other C-suite/Director.
@ consultancy
@ Other Managment
. Economic development
@ owner/Partner
{ ' Finance inc CFO
® Risk
HR
@ strategy
@ Innovation/Transformation
Technology

Legal/Compliance

Source: fDi Intelligence registration first-party data
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Our audience - in digital (cont.)

A high ranking audience, from professional sectors and economic development boards.

Organisation Type: Seniority:
Academic CEO/President
» Banks & FS @ Ccro
@ Business services @® CcTO

@ Consultants @ Chairperson

) Embassies > Director
Free Zones Head of
@ IPAS/EDOs @ Manager/Associate / Executive/

VP/Consultant
@ Law/Legal services

. @ Managing Director
) Manufacturing

Media/Academic/student/retired
@ other

@ other C Suite

@ Media/Marketing
@ Other

Real estate

® oth . Owner/Partner/Founder
er corporate

@ Specialist (analyst, research,

Research/analysis developer, banker etc)

Retail

Source: fDi Intelligence registration first-party data
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fDi specifications

Print specifications:

Full Page: Type (266mmx178mm) / Trim (297mmx210mm) / Bleed (303mmx216mm)

Double Page Spread: Type (266mmx380mm) / Trim (297mmx420mm) / Bleed (303mmx426mm)
Half Page: Type (131mmx178mm)

Outside Back Cover: Type (266mmx178mm) / Trim (297mmx210mm) / Bleed (303mmx216mm)

fDilntelligence.com specifications:

Leaderboard (desktop/tablet): 728pxI x 90px| - rotating
MPU (all devices): 300px| x 250px! - rotating

Half Page (desktop): 300pxI x 600px| - rotating
Billboard (desktop): 970pxI| x 250px| - rotating

Partner Content - click this link to see our Partner Content FT Specialist guidelines
Advertising T&Cs - click this link to see our FT Specialist titles’ T&Cs

Formats:
° High Res PDF (300dpi) - all fonts and pictures embedded.
° Please supply the copy with bleed.
° Note that special Pantone colours must be matched out of four colour process.

Transfer & Advertising Production Manager:

If emailing your advert(s) please ensure that the file is no larger than 20MB.
Please also ensure to ZIP the file.

Sophie Horton T:+44(0)20 78734830 E: sophie.horton@ft.com



https://www.partnercontentspecs.ft.com/ft-specialist-guidelines
https://terms.ftspecialist.com/
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Paul Holman
ead of fDi Intelligence~
Advertising &
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